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HUMAN RIGHTS & LABOUR

GAVEFABRIKKEN A/S

2021 presented many tough sustainability challenges to our
business, our value chain and society in general. The COVID
pandemic affected everyone’s lives and tested the resilience
of our business and public health care systems.

initiatives that are relevant for GaveFabrikken A/S in order to
demonstrate our commitment and create real results. As we
move forward, we will align our business strategies further
with the guiding principles of the UN Global Compact.

Extreme weather conditions emphasized the need for taking
climate action in alignment with the protection of eco-systems. Meanwhile, reports from across the world remind us
of our obligation to conduct our business with the highest
standard of ethics and integrity.

We will continue to build our efforts on the strong values
that have been in place since our start in 2008. Values that
over the years have been demonstrated in our partnerships
with Red Cross, Save The Children, Julegaveregn and many
more.

We recognize that no one can solve these complex sustainability challenges alone. Business, governments, and society
need to come together in coordinated efforts, and everyone
need to do their part.

We strongly believe that this will make our business even
more resilient to future challenges and drive sustainable
business growth to the benefit of the economy, the environment and society at large.

On this background GaveFabrikken A/S joined the network
of more than 15,000 companies from 164 countries in the
UN Global Compact in 2021 and hereby commit formally to
its 10 guiding principles.
This is our first Communication on Progress report. We will
over the coming years establish the policies, procedures and

Nikolai Kiim
CEO
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OUR BUSINESS
GaveFabrikken A/S provides corporate gifts to companies in the
Nordic countries and is the largest company within itʼs field.

RAW MATERIALS

At our headquarters in Copenhagen and our departments in
Aarhus, Oslo, and Stockholm, we are approx. 80 employees,
all of whom deal exclusively with gift items.

SUPPLIERS

PRODUCERS

PROCUREMENT
WAREHOUSE

Many of our gifts are developed in collaboration with some
of the largest Danish and international brands and designers.
Our large purchasing volume, allows us to offer our customers
exclusive gifts at very attractive prices. In addition, we produce
products under our own label.

SALES & MARKETING
DISTRIBUTION
USE
DISPOSAL

Most suppliers are situated in Europe and most gift items are
produced in Asia.

DENMARK

NORWAY

SWEDEN
POLEN

GERMANY

PORTUGAL

ITALY

CHINA
PAKISTAN

VIETNAM
INDIA

GaveFabrikken A/S
Producers & Suppliers

INDONESIA

HISTORY
GaveFabrikken A/S was established by Nikolai Kiim in 2008. In
2021 we delivered more than 1.000.000 Christmas gift items
in Denmark, Sweden, and Norway. We are specialized in
adapting our solutions to both small and large companies,
accommodating various needs from our customers.
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In recent years, GaveFabrikken A/S has received several
nominations and awards, including Entrepreneur of the year
2020, Owner Manager of the Year 2019 and Gazelle 2020, 2019,
2018, 2017.
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STRATEGY

RISK EVALUATION AND MANAGEMENT

Our products are corporate gift items. They bring joy; however,
they also come with a social and environmental footprint.
Our strategic purpose is to help our customers spread joy –
with good conscience.

GaveFabrikken A/Ss internal risk and supply chain risk are
prioritized from their likelihood and potential severity.

We pursue this purpose in two ways:
1. We reduce negative impact from our operation and value
chain

Risk

Risk prevention and mitigation

Risk owner

Failure of GaveFabrikken A/S to comply with legislative requirement and not meeting stakeholder
expectations in regard to sustainability standards

ISO14001 certification

CEO and Leadership Team

Dedication of management resources
UNGC commitment

2. We increase our positive impact by engaging with partners
in our value chain and with external stakeholders in the
communities we are part of.

Active communication of policies and objectives
Continuous engagement of employees and
management follow-up on objectives and targets

SUSTAINABILITY ISSUES THAT MATTER

Monitor legislation through the membership of
Dansk Erhverv (Danish Chamber of Commerce).

Looking across our value chain, we have identified the following material issues which impact our business, supply chains
and society.

Producers do not adhere to our policies

Mandatory signing of CSR policy and Environmental
policy from producers of gift items and suppliers of
other products and services

Head of Procurement
Head of Marketing, Communication &
and Sustainability

Assess CSR performance of producers
Issue

What we can do

Carbon emission

Take necessary steps to reduce climate impact from the production,
distribution, use and disposal of our portfolio of gift items

Packaging waste

Continue our efforts to reduce, reuse or recycle packaging materials

Sustainable products

Work with suppliers to increase the transparency of gift items’ sustainability
profile with the aim to lower negative sustainability impacts and motivate
gift receivers to consume responsibly

Human rights (supply chain)

Ensure that our procurement practices prevent adverse impact on human
rights and comply with global standards

Anti-corruption

Ensure that the required standards for business ethics and integrity are met
by building anti-corruption capabilities and capacity

Sustainability governance

Maintain a systematic approach with effective management systems, policies, and procedures
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Severe accidents in Nordic operations (logistic,
sales, marketing)

Integration of sustainability criteria in the selection
of local suppliers (printing, transport, secondary
packaging, energy and heating, warehouse facilities)

Head of Procurement

Internal audit of selected sustainability topics in own
offices and warehouses

Head of Marketing, Communication &
and Sustainability

The main risk for GaveFabrikken A/S is if we fail to comply
with national legislation in the countries where we operate.
Similarly, it is a risk if we fail to live up to our stakeholders´
expectations on sustainability. However, it is also a risk, that
many of our gift items are produced in high-risk countries.

Warehouse management

To the extent that our gift items are branded products we
share this risk with brand-owners. Obviously, we take full
responsibility for the products that we produce under own
label.
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COMMUNICATION ON PROGRESS
Below we will share our progress so far on the 10 UN Global
Compact principles.

HUMAN RIGHTS & LABOUR
Principle 1: The company should support
and respect the protection of internationally
proclaimed human rights
Principle 2: The company should make sure it
is not complicit in human rights abuse
Principle 3: The company should uphold
the freedom of association and the effective
recognition of the right to collective bargaining

Principle 4: The company should uphold
the elimination of all forms of forced and
compulsory labor
Principle 5: The company should uphold the
effective abolition of child labor
Principle 6: The company should
support the elimination of discrimination
in respect to employment and occupation

The aim of our CSR policy is to ensure that our suppliers,
partners and producers operate in accordance with local
rules, regulations and international conventions on human
rights, labor rights, health and safety.

between GaveFabrikken A/S and our suppliers, partners and
producers.

GaveFabrikken A/S adheres to the principles of our CSR
policy and expects the same of our suppliers, partners and
producers. The CSR policy will be a part of the agreements

The overall aim of the CSR policy is to ensure responsible
and profitable growth together with our suppliers and
partners. The policy establishes minimum standards, and
GaveFabrikken A/S will not accept any attempt to use this
CSR policy to lower existing standards.

OUR SOCIAL COMMITMENT

ROLES AND RESPONSIBILITIES

GaveFabrikken A/S is committed to:

The management at GaveFabrikken A/S is committed to
ensure that employees are skilled, trained, and motivated to
carry out their jobs in a responsible way.

OUR CONTRIBUTION TO

UNGC Principle

Action in 2021

Scope

Next steps

Principles 1-6

Revised and implemented
our CSR policy

Full value chain (Both suppliers of
products and services and private
label producers)

All suppliers sign policy

Renewed policy for
suppliers to sign.

All private label producers
sign policy
Explore options for value
chain collaboration
Establish KPI structure to
measure progress
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•

Comply with applicable laws and regulations

•

Setting targets and objectives to achieve continuous
improvement and responsible development

•

Focusing on businesses or products that reduce adverse
social impact

Part of the management responsibility is to foster open
communication with staff about the company’s social impact,
and how sourcing decisions impact working conditions with
suppliers and producers.

<< 9 >>

GAVEFABRIKKEN A/S

UN GLOBAL COMPACT COMMUNICATION ON PROGRESS 2021

ENVIRONMENT
Principle 7: The company should support
a precautionary approach to environmental
challenges
Principle 8: The company should undertake
initiatives to promote greater environmental
responsibility
Principle 9: The company should encourage
the development and diffusion of
environmentallyfriendly technologies

OUR CONTRIBUTION TO

UNGC Principle

Action in 2021

Scope

Next steps

Principles 7-9

Revised and implemented our
Environmental policy

Full value chain (Both suppliers of
products and services and private
label producers)

Complete 14001 certification

Began process of ISO 14001
certification
Planted 300.000 trees in
Denmark, Kenya, Mozambique
and Madagascar
Protected 100 m² of rainforest in
collaboration with Forests of the
World.

Our aim to prevent and control potential risks to the environment is communicated in our Environmental Policy. The
policy applies to our management and employees, but also
to our contract workers, suppliers and producers of gift items.
We ask that all parties ensure minimal use of energy, materials, and water and at the same time prevent ex- tensive use
of chemicals and efficient recycling and disposal of waste. By
working actively and preventively with environmental issues,
our goal is to minimize our overall environmental impact.
Our environmental work is an ongoing process that covers
the entire lifecycle of the gift items. Striving for sustainable
environmental development needs to be an integrated and
natural part of any business and we still have a lot to learn,
however we are committed to doing so.
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All suppliers sign policy
All private label producers
sign policy
Continue engagement with suppliers
25% of our products have 3rd party
environmental certification
Reduce impact of printed materials

In the end of 2021, we started collecting information from
our biggest suppliers with the ambition to evaluate them
based on their environmental performance. Our intention is
to grade our suppliers on how they work with the environment and engage with them to improve their performance.
One of our environmental goals for 2022 is to continue
implementing this tool in the way we work with our suppliers,
making sure we know exactly how environmental concerns
are implemented in their daily work and business model.
To ensure a systematic approach to our environmental work
we began the process of becoming ISO 14001 certified in
2021. We expect the certification to come through in 2022 and
hope that the ISO framework and our continued commitment
to take short term actions with long-term perspectives will
help us focus our sustainability programs even further.

To improve the indoor climate in our office we
have installed a moss wall. The moss is grown
in Norway and hand-picked by local producers
in an environmentally friendly way so that it
can continue to grow in the same place in the
future.

In addition to being a beautiful way to invite
the nature inside, this initiative has improved
our indoor climate with better acoustics.
The wall provides a creative element that
helps to de-stress, keep calm and increase
creative thinking among our staff.
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Børge Mogensen
CASE: PRINTED MATERIALS
One of GaveFabrikken A/Ss marketing promotions is our
printed catalogs. Although paper is a natural material, it has
an impact on the environment and waste of paper must be
limited. In addition, there is an environmental impact of
transportation and chemicals used in the printing process.

We have started with the paper and only use FSC® certified
paper which complies with the highest social and environmental standards on the market.

We are committed to reducing the environmental footprint
of our printed catalogues.

In 2022 our goal is, together with our printing suppliers, to
look deeper into the entire printing process, making sure
that our environmental footprint is reduced as much as
possible.

OUR ENVIRONMENTAL COMMITMENT

ROLES AND RESPONSIBILITIES

GaveFabrikken A/S is committed to:

The management is committed to ensure that employees are
skilled, trained, and motivated to carry out their jobs in the
most environmentally responsible way. Part of the management responsibility is to ensure open communication with
staff about the company’s environmental impact to make
sure that everyone within the company strives to ensure the
best possible co-operation with external stakeholders.

•

Comply with applicable laws and regulations

•

Setting targets and objectives within the scope of the
environmental management system to achieve
continual improvement and sustainable development

•

Focusing on businesses or products that reduce their
adverse environmental impact in regard to production,
use and disposal

•

Reducing resource consumption, waste and pollution in
our operations and within our supplier network

•

Increasing knowledge and awareness of environmental
issues among all employees

•

Encouraging suppliers, subcontractors, retailers and
recyclers of our products to adopt our environmental
principles

Administration, Sales and Marketing need to ensure that
energy consumption, paper use and traveling are kept to a
minimum. Furthermore, they need to ensure efficient
recycling and disposal of waste. Warehouse needs to
ensure reduction on packaging materials including
wrapping and tape and ensure recycling of packaging materials.

•

Planning our future business and investment decisions
with appropriate weight to this environmental policy,
as we see environmental measures as investments.

Furthermore, they also need to ensure efficient recycling and
disposal of waste and prevent extensive use of
chemicals.
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This beautiful J25 stool is a timeless piece of furniture by
Børge Mogensen from his time as head of FDB’s furniture
design studio in the 1940s.
It’s plain, simple idiom meets the requirements for which
the stool was originally intended – to be useful for everyday
living, while exuding timeless design for the general public.
In tandem with Børge Mogensen’ s relentless demand for high
quality, the stool is made of FSC-certified beech, which will
not only last, but will also acquire a natural patina over the
years. The stool is a design classic, which will never date,

Kreafunks CARE series are electronic products in organic
design, manufactured in a more environmentally friendly way.
The amount of plastic in each product is reduced by 35% and
replaced with wheat straw fiber, which is a natural by-product
of wheat production. In collaboration with the Danish textile
company Gabriel®, they have developed textiles for the CARE
collection made from 98% recycled polyester.

In the design of private label products our procurement must
to the extent possible think about material use,
design for recycling, quality and other factors that
determine the overall environmental footprint of our product.

The textiles from Skagen are OEKO-TEX®-certified and are
made of 70% bamboo and 30% cotton.
The bamboo plant is a conscious choice in relation to the
environment, as it can be grown without the use of harmful
fertilizers and harvested up to 3 times a year. In addition,
bamboo releases 35% more oxygen than other types of wood
and at the same time recycles large amounts of CO2 for the
benefit of the environment.
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ANTI-CORRUPTION
GaveFabrikken A/S condemns all forms of extortion, corruption
and bribery, and our policy described as part of our CSRPolicy is simple;

Principle 10: The company should work against
corruption in all its forms, including extortion and
bribery

The supplier and partners shall refrain from bribing or using
any other method to unjustly influence public officials and/or
the judiciary.

Internally we have zero-tolerance of all forms of direct and
indirect bribery. Employees may not receive, nor offer, illegal
or unauthorized gifts, money or other forms of payment to
obtain business or private benefits.
Our plan in 2022 is to incorporate our internal policy to make
sure that no one in our scope, in no possible way, can be
associated with extortion, corruption and bribery.

OUR CONTRIBUTION TO

UNGC Principle

Action in 2021

Scope

Next steps

Principle 10

Revised and implemented
our CSR policy

Full value chain (Both suppliers of
products and services and private
label producers)

All suppliers sign policy
All private label producers
sign policy

OUR ETHICAL COMMITMENT

ROLES AND RESPONSIBILITIES

GaveFabrikken A/S is committed to:

The management is committed to setting an example and
ensuring that employees are able to understand and avoid
the risk of corrupt practices. Part of the management responsibility is to ensure trust and open communication about
these risks at all times.

Implement internal policy
Establish KPI structure to
measure progress
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•

Comply with applicable laws and regulations

•

Fostering a culture of anti-corruption
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WE SUPPORT

Our purpose is to spread joy through the products our customers
give as gifts. Our commitment to the UN Global Compact
Principles is a commitment to responsible production throughout
our value chain.

So, in 2021 we expanded our product line with a range of
products that has a heightened responsibility profile.
These gift items have been produced with a special focus on
responsibility and most have 3rd party documentation.

At GaveFabrikken A/S we wish to support a sustainable development for the benefit
of nature, society, and people. From the very beginning, we have been involved in
projects where we and our customers help to make a difference and contribute to
a better future for all.

Over the years more and more of our customers have asked for
gifts that let them communicate their values – gifts with a conscience or as we say in Danish: Gaver med omtanke.

It is our goal to keep expanding this range of products and by
end of 2022 it is our aim that 25% of our products will be part
of Gaver med Omtanke.

Below you can find the initiatives we have been supporting year after year since
the beginning, not mentioning all the extra charities we select to support from
year to year.

DENMARK

Since 1904, Georg Jensen has created timeless Scandinavian
design featuring a unique combination of excellent craftsmanship, functionality and aesthetic shapes. Their vision is clear:
to create sustainable design that can be passed down through
generations. All Georg Jensen stainless steel products are
made from at least 60% reused stainless steel that is 100%
recyclable. The products also come in environmentally-friendly
FSC or Cradle-to-Cradle certified packaging, as part of reducing their overall environmental footprint.

NORWAY

Danmarks Indsamling
(The united Danish appeal for funds)
Danmarks Indsamling helps the most
vulnerable people in the world through
specific projects to support UN’s global
goals. Again this year, GaveFabrikken A/S
supported Danmarks Indsamling to
contribute to these very important projects.
Eventyr Jul
(Adventurous Christmas)
Every year on Christmas Eve, the Danish organisation Eventyr Jul celebrates Christmas for
approx. 300 vulnerable children and their
parents. Together with our partners, GaveFabrikken A/S donates Christmas gifts which the
children can give to their parents for Christmas.
Redd Barna
(Save the Children)
GaveFabrikken A/S supports the Norwegian
Redd Barna which works for a world that respects every child’s right to survival, protection,
development, and participation in line with the
UN’s Convention on the Rights of the Child as
well as other human rights conventions.
Sykehusbarn
(Hospital Children)
GaveFabrikken A/S supports the Norwegian
foundation Sykehusbarn which works to
ensure that children who are affected by their
own or others’ serious illness should have
positive experiences filled with joy, smiles, and
laughter during the treatment period in the
hospital.

SWEDEN
The beautiful and simple tray table from Hornbæk is an elegant
and practical addition to every home.
The table is made of teak with a removable tray, so it will be
easy to serve evening coffee in the living room. At the same
time, the frame can easily be folded and set aside.
For every tray table purchased GaveFabrikken A/S donates to
Trees4Tress for planting new trees in Indonesia. Each donation
can be followed, so you can look up exactly where this specific
donation planted a tree.
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Operation Julegaveregn
(Operation Myriad of Christmas Gifts)
Since 2008, GaveFabrikken A/S has been the
main sponsor of the Danish charity
initiative Operation Julegaveregn. The
organisation collects donations which all
go to Christmas gifts for children at Danish
orphanages and 24-hour care centres.

Svenska Röda Korset
(Swedish Red Cross)
Svenska Röda Korset helps people to break
isolation and offers psycho-social support. PresentBolaget (our Swedish subsidiary) supports
Röda Korset in their work to make a difference
for people in need.
Verdens Skove
(World Forest)
We collaborate with the organization’s World
Forest and has purchased 100,000 square feet of
forest for att thereby strengthening the natural
ecosystems against global climate change.
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We hope you have
enjoyed reading our
Communication on Progress.
If you have any comments
or questions, we are
happy to receive these.

PUBLISHED BY
GaveFabrikken A/S
CONTACT PERSON
Marie-Louise Heidelberg
DENMARK
info@gavefabrikken.dk
+45 70 70 20 27
GaveFabrikken.dk
NORWAY
info@gavefabrikken.no
+47 23 90 50 53
GaveFabrikken.no
SWEDEN
info@presentbolaget.se
+46 0771-600005
PresentBolaget.se

